
Master of  
Management (Course Work + Research) 

YEAR ONE 
No. Course Code Course Title Credits Prerequisite 

Semester 1 

1 ACC 525 Advanced Managerial Accounting 3 (2-1-0) - 

2 ENG 520 Academic Writing for Graduate Studies 3 (2-1-0) - 

3 MGT 530 Applied Human Resource Management 3 (3-0-0) - 

4 MGT 532 Business Ethics and Leadership 3 (3-0-0) - 

5 STA 533 Applied Statistics 3 (2-1-0) - 

Total 15 (12-3-0)  

YEAR ONE 
No. Course Code Course Title Credits Prerequisite 
Semester 2 

1 FIN 543 Applied Financial Statement Analysis 3 (2-1-0) - 

2 MGT 535 
Communication and Influence Skills for 
Managers 

3 (3-0-0)  MGT 530, MGT 532 

3 MGT 555 Entrepreneurship and Business Creation 3 (2-1-0) - 

4 RES 545 Applied Business Research Methods 3 (2-1-0) STA 533 

Total 12 (9-3-0)  

YEAR TWO 
No. Course Code Course Title Credits Prerequisite 

Semester 1 

1 ETC 651 One Elective Courses (1) 3 (2-1-0)  

2 MGT 646 Total Quality Management 3 (2-1-0) - 

3 STA 635 Quantitative Methods in Decision Making 3 (2-1-0) STA 533 

4 THS 660 Thesis Proposal Writing 3 (0-3-0) - 

Total 12 (6-6-0)  

YEAR TWO 
No. Course Code Course Title Credits Prerequisite 

Semester 2 

1 THS 665 Thesis Writing and Defense 6 (0-4-2) RES 545 

2 THS 666 Conference/Journal Publication 3 (0-3-0)  

Total 9 (0-7-2)  

សម្គា ល់ 

(1) និស្សតិទាំងអស់្អាចជ្រើស្ជ ើស្មុខវជិ្ជា ចាំនួន១ក្នុ ងចាំជោមមុខវជិ្ជា ជ្រើស្ជ ើស្ទាំង៣ដែលមាន Strategic Management (MGT 643), 

Managerial Economics (ECO 635) ឬ Marketing Management in Digital Age (MKT 638) ជែើមបសិី្ក្ា។ 
L (Lecture) = កា សិ្ក្ាក្នុ ងថ្នន ក្ ់(១ជ្ក្ឌីត = ១៥ជមា៉ោ ង); P (Practice) = កា សិ្ក្ា្រតិរតតិ  (១ជ្ក្ឌីត = ៣០ជមា៉ោ ង) និង F (Fieldwork) = 

កា អនុវតតជ្ជក្ដ់ស្តង (១ជ្ក្ឌីត = ៤៥ជមា៉ោ ង) ។  

 

 

 

 

Elective Courses 



No. Course Code Course Title Credits 
1 MGT 643 Strategic Management 3 (2-1-0) 

2 ECO 635 Managerial Economics 3 (2-1-0) 

3 MKT 638 Marketing Management in Digital Age 3 (2-1-0) 

 

Year I Year II Total 

27 Credits 21 Credits 48 Credits 

 

  


