Master of Business Administration in

Finance (Course Work)

YEAR ONE
Course Title Credits Prerequisite
Semester 1
1 ACC 525 Advanced Managerial Accounting 3 (2-1-0) -
2 ENG 520 Academic Writing for Graduate Studies 3 (2-1-0) -
3 FIN 535 Corporate Finance 3 (2-1-0) -
4 MGT 532 Business Ethics and Leadership 3 (3-0-0) -
5 STA 533 Applied Statistics 3 (2-1-0) -
Total 15 (11-4-0)
YEAR ONE
N ‘ Course Code Course Title Credits Prerequisite
ster 2
1 FIN 536 Credit Analysis and Lending Management 3 (2-1-0) -
2 FIN 538 Money and Capital Markets 3 (2-1-0) FIN 535
3 FIN 543 Applied Financial Statement Analysis 3 (2-1-0) -
4 | RES 545 Applied Business Research Methods 3 (2-1-0) STA 533
Total 12 (8-4-0)
YEAR TWO
Semester 1
1 FIN 646 Investment Analysis & Portfolio Management 3 (2-1-0) -
2 FIN 647 Risk Management and Financial Institutions 3 (2-1-0) FIN 536
3 RES 662 Research Paper on Finance 3 (2-1-0) -
4 STA 635 Quantitative Methods in Decision Making 3 (2-1-0) STA 533
Total 12 (8-4-0)
YEAR TWO
Semester 2
1 ETC 650 Two Elective Courses (1 6 (4-2-0) -
2 | THS678 Seminar on Finance 3 (0-3-0) -
Total 9 (4-5-0)
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Elective Courses

No. ‘ Course Code Course Title Credits
1 MGT 643 Strategic Management 3(2-1-0)
2 ECO 635 Managerial Economics 3(2-1-0)
3 MKT 638 Marketing Management in Digital Age 3(2-1-0)
4 AUD 652 Applied Audit and Assurance 3(2-1-0)

Year | Year Il Total
27 Credits 21 Credits 48 Credits




